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This guidebook is part of The 8 Site Digital Blueprint brought to you by
Alex Montalenti, Real Grader and Real Grader University.

Alex is a leading technology innovator, serial entrepreneur, and coach to
realtors. With more than 20 years of experience, he is responsible for the
creation of multiple companies and the development of training

programs for real estate professionals.

Alex focuses on social media growth,
digital branding, technology solutions,
reputation management, and sales
growth

Son of a Romanian immigrant, Alex
began developing solutions by helping
his mother, now A retired real estate
agent. It was 1999, the time when the
internet disrupted the industry and
hundreds of realtors saw themselves
struggling with technology. After he saw
the value in using technology, he
became the founder of one of the first
website and marketing companies for
real estate in Long Island. Today, those
companies are eRealty Media and Real
Grader.
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Our mission is to help 100,000 agents reduce frustration and stress. This
will enable them to expand their digital footprint and their real estate
business. We are here to help you get the information and services to
grow your business and enrich the quality of your life. With access to our
education and training on digital marketing, you will learn to leverage
your time and delegate the rest to us. Our training and our services have
helped agents to multiply their business in less than one year with
simple yet crucial solutions we developed.

After COVID-19, RealGrader
made all their members-only
training available freely to all facebook
realtors and this has allowed
hundreds to grow in social
media a reported 600%! And
the best way for any new or
experienced realtor to beginto
see similar results is to enroll in
the 8 Site Optimization Plan.
This plan is the foundation yet
it works in harmony with the
InstaCard, a way to share your
entire portfolio of online Homes.con &3 YouTube
marketing with a single click.
Contact us to learn more at
realgrader.com

In stagnam
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WHAT IS LINKEDIN?

Every real estate professional should have a profile on LinkedIn, the largest professional
social network in the world, and should optimize it to generate more leads and close more
deals. We'll go through every essential feature, advice on how to stand out, and even a
rundown of Linkedin's premium member-only features.

An ideal LinkedIn profile should appear like this:

Linked [} 6 & @

liscover People earning

s OLGA ZAKINOVA
& DouglasElliman UICENSED ASSOCIATE HEAL ESTATE BROWER

9T| T70-TS84

Olga Zakinova (» Douglas Elliman Real Estate
Helping Clients Find Their Dream Homes In New York |
Associate Real Estate Broker at Douglas Elliman | 2022
Platinum Award Winner

& Websites

Queens, New York, United States

167 followers 135 connections
Join to follow

About

| have been very fortunate to be named Douglas Elliman's 2022 Platinum Award Winner. The crazy part
about all of this is that | never expected to create a successful real estate business because | was
afraid of what people would think of me. &

Ypur profile should have a unique branded cover image and have a consistent headshot to
use in all media platforms. She also highlighted what audience she helps, affiliation as a
full time realtor with an established real estate company, Douglas Elliman, and the
platinum award winner title. Adding these details to your profile sets you apart from other
realtors or other individuals on LinkedIn.
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LinkedIn is one of the last site on our list to help you optimize your online presence because
it is easier work around if you have Facebook because you can transfer information.

This is the ideal "About" section:

. @ M
Linked ) I o

About

| have been very fortunate to be named Douglas Elliman’s 2022 Platinum Award Winner. The crazy part
about all of this is that | never expected to create a successful real estate business because | was
afraid of what people would think of me. &

Through my journey though, | have been able to overcome that fear and step into my calling: finding
people their dream homes.

MNow, | am an Associate Real Estate Broker at Douglas Elliman who leads a team of over 10 people “The
Zakinova Team® and we are dedicated to helping clients achieve their goals in each successful
transaction. In fact, 90% of our business comes from repeat and referral clients.

Presently | am dually licensed at the New York firm’s Bayside and Roslyn offices and proud to
specialize in selling all throughout Queens as well as Long Island, the Roslyn area in particular.

WHAT | DO:

- Partner with top-quality, hand-picked, fully-licensed and insured third-party companies that handle it
all, from complete cleanouts to organizing donations, providing dumpsters, holding tag sales,
landscaping, disposing of old cars, overseeing contractors, and much more.

» Work with lots of cash buyersfinvestors who are interested in buying properties in as-is condition,
with no cleanout necessary.

+ Collaborate with a client’s probate attorney to expedite the selling process

+ Command much higher offers than their local agent or investor competitors, thanks to Douglas
Elliman's global reach and resources.

« Eliminate wasted time and stress for clients with their seasoned experience and knowledge of the
probate process.

= Coordinate every detail at no extra charge, from property management to marketing, staging, and
showing a home at its best to sell or rent. One phone call and you're done!

My focus is to help you!

If you have any direct questions, please email me at = olgazakinova@gmail.com

Your "About" section should capture and summarize what you do, what your clients say, your
years of experience, and your expertise. You also want to show a little bit of your personality
and add unique elements like emojis, statistics, and offer contact information.
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It is also best to just have one account that you identify with, this is to avoid confusion for any
client that is searching for you or your service. Having multiple accounts can also cause stress
to update and confusion to your potential clients.

There should only be one name that pops up on the LinkedIn database (considering common
names):

= _u_a_.'.ﬁ

m Q, olga zakinova “
™
m Connections ~ Locations ~ Current company - All filters

1 result
Olga Zakinova - Eollow
4 Helping Clients Find Their Dream Homes In New York | Associate Real Estate Broker at Dou...
5, MY
i er 10 paople Zakinova Tea ] we 2
$ I bri huray
Are these results helpful? a} J {_L)
Y eadback helps us i ve search results A /
About Accessibility Talent Solutions e QLIL-E'.i:Jr"j.’
vistt our Helo Centeal
Community Guidelines Careers Markeating Solutions !
Privacy & Terms ~ Ad Choices Advertising * Manage your account and privacy
2 W o tings.
Sales Solutions Maobile Small Bugsinass
whaty Cn (J) Recommendation transparency
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NETWORK FEATURE

Since learning LinkedIn on a desktop is easier than a mobile device, we recommend doing
so. On the desktop version, it is simpler to understand and use every feature.

This is what you will see under your "My Network" tab of LinkedIn:

m N L, n = D I o 3t =
i My Hetwark tes t :  Mew Far B - May
Manage my network Invitations See all 18
% Connections 1 BAl
HH o 3 4
SR Newsletter - Weekly | &
Contacts 1730 e . . nore ccept
{1 Ccontacts i Chad Griffiths invited you to subscribe to Industrial Insiders L =
®  Following & followers
i3i Groups . Mare FRANCIS
ifi Groups z
) ng Customer Ops - € nder & COO @Captain Data | 10x your busines Ignore Accept
] Events : @0 Howsto y the
:l rages @ ,‘:‘: Vladimir Fedak follows you and is inviting you to connect
B MNewsletters = CEQ at IT Svit | Founder at Hurma | DevOps and Bic B, € e | Ilgnore Accept
Qs @can
# f y )
Hi Alex, | saw RealGrader in the news, congrats with a new investmeant round. Wa ... See
Show less -~ more
Jeply to Wiadimir
Ad -
o Celebrations Seea
Alex, explore relevant opportunities with

People you may know from Real Grader
Evolvelmmune Therapeutics

Follow

Add personal contacts
i tand store y

et ¥ - Caroline Love Caitlin Connors Daniel Druzhinin Tatiana Blanco
te. Learn more - = - - A s

Here you can view all of the pre-approved connections you currently have, contacts who
have asked to add you as a contact, and recommendations for new connections based on
your workplace, academic institution, and other factors.
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Levels of connection are where LinkedIn is distinctive. They are a first degree connection if
you are connected to them. They will be second degree if you share connections but are not
yet formally connected. They will be third degree if you don't have any mutuals and aren't
connected. Actually, the system recommends contacts depending on how closely they are
related to someone you already know. This makes it easier for you to decide whether to
reject or accept connection requests.

Q Search a
¥ obs Messaging  Motifications

Saved contacts

-+ Add more contacts

1452 Imported Contacts

lod *
o, Export contacts

Salvatore Crifasi = ) Manage synced contacts
A g Message - ) bl .
A

Promoted
Securityconsultants @verizon.net nvite -‘ $500/hr Advisory Roles
Many companies ave seeking

meccood@optonline. net Leading an Agency?
ofitability and eff|

Michael Lynch Video conference safely
T Connect ~ earn how Vidyo keeps y
Vidyo meetings private witr

A list of the groups, team members, and pages you follow is also available. You can enhance
your network by adding new contacts through your email or CRM database contacts with
people you already communicate with elsewhere.

The manage already synced contacts feature, export function, and add new contacts tool may
all be used to effortlessly automate processes.

7

GRADER




LINKEDIN ACCOUNT
Step by Step Guide

e ® i 8 e £ 0 & @

See who you already know on LinkedIn

Syncing your contacts is the fastest way to grow your network

ically import and store your contacts to suggest connections and show you relevant updates
ntrol who you connect to, and y manage your contacts anytime, Learn mare

ishatorrisi@gmail.com @

JOB SEARCH FEATURE

Prior to becoming a fully-fledged social media marketing powerhouse, LinkedIn was only a
customized job search marketplace. Although you probably won't use this function much if
you're already an agent, it's helpful to know that there are sales navigation options (available to
premium users only) that you can use to explore each relationship further (more on this later).

T Suggested job searches x Help Improve equal access to

O junior marketing | {0 assistant | (G marksting | (G graduste ) coportunity in hiring

L business ) [ CL norgromn ) | G awrtisieg A & fow quastions

W marview pesp Recommended for you
secl an your prof

vent M; ting Intern
\J/ e Lite Lnntrouse Foundation
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MESSAGING FEATURE

This messaging feature is vital to have push notifications on in settings, in order to recieve them
as soon as they arrive. It is important to not forget that LinkedIn provides you countless
professionals connections just like Facebook and other social media platforms.

in w & B &
Home My Network Jobs Messagi

$500/hr Advisory Roles - Many companies are seeking paid Business Advisors. Are y

: 2 s Ricardo Moncada
Messagmg r_' O Mobile « 20m ago
Q Search messages =
My Sales Navigator inbox > (o)

Ricardo Moncada - st
Ricardo Moncada May 13 Protecting Building Owners best interests. Chief Consultant at RMS
Ricardo: Hey Alex, In case you Roofing and Waterproofing Consulting Services
(o}

have some time tomorrow to...
WEDNESDAY

R isti May 13
A Kr}st} Kennelly ¥ Ricardo Moncada « 10:00 PM
¥ Kristi: Would love to! How's

1
‘ your Thursday or Friday... Hey Alex,

In case you have some time tomorrow to jump on this.

Bartolo Gelsomino Apr 17

Sponsored ¢ Current Medical G Vanto Group

Premiums High? Save up to... oo 3,185 followers
5d« @

Join Vanto Group on Thursday, May 14th at 3pm

i... Apr3
ﬂ denéctiie:Sales Mavi Eastern (12pm Pacific) for our final "High

LerkedIn Off.er * .Thanks o Performance When Dealing with Uncerte ...see more
being an active LinkediIn...
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NOTIFICATIONS FEATURE

This feature is similar to platform like Facebook and Instagram becuase it alerts you from
birthdays to work anniversaries to comments to posts. Notifications can give you an overall
update on what is going on in your community/network all under the "notifications" tab.

Prucey-RE/MAX Prafessionals Inc. on 14
essionals

R_m ‘Wednesday Wrap-Up: DI Florid; M
Yo cka

HOME FEATURE

Using this tool, you can write new posts and status updates about you, your business, or even
groups. The newsfeed contains all brand-new posts, which you can find in the "home" tab.

ff]  SearchEngine Optimization (SEQ) aas
- ®
Reducing HTTP requests y to improve page speed and SEO. This
5@ 8 CDN, minify and concatenate files, e
images, and reduce fonts and _see more
Alex, Dortunitie

lazy Ioad images and videos, optim

— axplore relevar
How do you reduce the number and size of HTTP -
[ ¥ ICDe
| [ ] requests for page speed and SEQ?
2 Final Evants - How 1o == Collabarativa art o
er Academy "
eus
n I
. . & Lik ) Repost 7 !
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ME-FEATURE SETTINGS

Under your profile picture in the right hand corner and select settings. and privacy under

Account. This is where you can update any aspects of location, account access, what is
visible to your network, etc.

@ 2 0
Home Ay B T LY 1 fication fe »

Alex Montalenti
Co-Founder at g
RealGrader.com - Real b 2 dustry

Estate Technology Coach,

c Dropbox DocSend

Are you looking 10 get mare out of your collaboration toals? Join
for a webinar tailored to providers of professional services to lear &
Sales/Marketing Expart, and
National Speaker,

View Profile

Account

VO

levant opportunities with
aramount

Help
-
Manage
Poete & A

Wabinar: 3 ways to build trust and improve collaboration with
your clients
Followed Hoshtags

Discover more

& Like &) Comment I} Repost

This is what an optimized profile looks like:

7

WE MEASURE, MANAGE AND MAXIMIZE

Alex Montalenti - 2 B resioracer
Co-Founder at RealGrader.com - Real Estate Technology Coach, -

m -
Sales/Marketing Expert, and National Speaker. gl University of Vermant

Manhasset, New York, United States - Contact info
500+

O3 vikoeta Tratecante, Michael Huxtable, and 19 other mutual connectians

Providing services
Digital Marketing
Show details

More

Highlights

P You bath work at Real Grader
""" Alex started at Real Grader 4 years and 4
months before you did

Social Media and Your Database with
Gabe Cordova and Alex Montalenti
Alex organized this event

<1 Message 7 Message

7
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Follow

wdlin Corporation ® 2023

See wha's viewed your profile in the last

Try for Free

People also viewed

Daniel Radu - 2
Co-Founder and CTO at Real
Grader, Inc

a Message )

[ Josh warren 1=
%N Dircctor Business Dev
Instacard

7 Message |

W Mikaela Trafecante - 1
Quality Assurance Supervisor
at Real Grader Inc

7 Message )

<@ Lindsay Dunlea - 2nd
% Digital Marketing Specialist




LINKEDIN ACCOUNT

Step by Step Guide

The circled portion has a pencil that is the edit button where you can edit or update your
basic info, current position, education, and location on your profile.

Q Search 1 8 (=] ‘_[3
Home My Network Jobs Messaging

$500/hr Advisory Roles - Many companies are seeking paid Business Advisors. Are you

TIP: Update your current

/ GRADER position(s) with an accurate
and intruging headline.

Make sure to also fill out

you education work fields

to show your experience.

Alex Montalenti B real Grader

Co-Founder at RealGrader.com - Real Estate Technology m University of Vermont
Coach, Sales/Marketing Expert, and National Speaker.
Manhasset, New York - 500+ connections - Contact info

Providing services /
Digital Marketing
See all details

® Public Edit intro X

/7 GRADER®

First Name * Last Name *
‘ Alex Montalenti

Rogrormername. ]
Headline *

Co-Founder at RealGrader.com - Real Estate Technology Coach, Sales/Marketing Expert, and National
Speaker.

r‘nrrm‘ﬁnn
1 Co-Founder and CRO at Real Grader

v
Add new position

Show education in my intro

Education

7

GRADER




LINKEDIN ACCOUNT

Step by Step Guide

Your "About" section of your profile is vital when showing what you have to offer and what
experience you have. Create a simple but well-rounded summary of who you are.

Edit about X

You can write about your years of experience, industry, or skills. People also talk about their achievements
or previous job experiences

Alex is a leading technology innovator, serial entrepreneur, and coach to realtors. With more than 20
years of experience, he is responsible for the creation of multiple digital marketing companies and the
development of training programs that have reached hundreds of thousands of real estate professionals.
Alex focuses on social media growth, digital branding, technology solutions, reputation management, and
sales growth. His company Real Grader has been featured at Inman, the Real Deal, Yahoo Finance,
Realtor.com and they recently won a 2CC Award for generating over 1 million dollars through a single
marketing funnel,

The son of a Romanian immigrant, Alex began developing solutions by helping his mother, now a retired
real estate agent. It was 1999, the time when the internet disrupted the industry and hundreds of realtors
saw themselves struggling with technology. Alex helped his mom get an 80,000-dollar commission check

1,888/2,600

Skills

Show your top skills — add up to & skills you want to be known for. They’ll also appear in your Skills section.

(+ Add skill )

Suggested based on your profile X

! -\. -.‘-. ./- . P .\- .'.- . .\1
'1.\ Consulting + ) (\ Facebook + ) =\ Online Advertising + /.1 | Advertising + )

- - ~
\ Marketing + )
M A

' - J

In editing this section, the skills section is also available to edit and showcase the 5 top
skills you have and want to show your network! Also don't forget to click the "save"
button at the bottom right.
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Your "Experience" section should be updated constantly to your current job, position, or
business. You can even include a small description to show your network a little bit of what
you have experience in.

Experience

= Co-Founder and CRO
e  Real Grader
Feb 2018 - Present - 5 yrs 3 mos

MiamifFort Lauderdale Area

RealGrader developed a new technology to measure, manage and maximize your online reputation.

We analyze your online presence across relevant marketing sites and social media platforms including:
Google, Facebook, Instagram, LinkedIn, YouTube, Zillow, Realtor, and Homes. Our proprietary algorithm
reveals strengths and weaknesses. We build, optimize and maximize profiles and give tools and education to
have a stellar online reputation. We offer a powerful Digital Business Card Solution, Profile Optimization and
Done for You Social Media Marketing services.

ADD MORE TO YOUR PROFILE

Pressing the "Add profile section" brings a pop-up menu (on the right side) where you can
add anything from education, positions, or skills. LinkedIn even shows other details you
can add to elevate your profile. You can always come back and edit or add new details in
this section.

7 GRADER Add to profile X

'WE MEASURE, MANAGE AND MAXIMIZE

Core ~
Featured In: =

imman e yohoo! Tmac. [BZE=--
Start with the basics. Filling out these sections will help you be discovered by

recruiters and people you may know

Add education

Alex Montalenti B rescracer Add position
Co-Founder at RealGrader.com - Real Estate Technology Coach, uvv T
Sales/Marketing Expert, and National Speaker. University of Vermont Add career break

Manhasset, New York, United States - Contact info

500+ connections Add skills
TN
Open to Add profile section ) { More )
Recommended
Providing services rd Show recruiters you're open to work — you X
Digital Marketing control who sees this. o Additional
Show details Get started
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BUSINESS FEATURE

This feature allows you to go even further on the elements LinkedIn has to offer. From posting
jobs, reviewing insights, access to LinkedIn learning courses to build more skills, etc. They
even offer business services on solutions in certain areas like marketing and talent search.

You should'nt take these steps until you have fully set up your profile and have built your
network because these are more advanced steps.

m Egp— w P = @ CE B 62
ome et Jobs L Mob®atons Fde = ess v Sakes Nav

For Business X

Visit More Linkedin Products

O i 8 @

Linkedin Business Services
Talent Salutions

Find, attraet and

Sales Solutions

Post a job for free

Gat your [ob In frant ot

Marketing Sclutions
Aoquire cusiomers and o

Create a Company Page +
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SALES NAVIGATOR

LinkedIn has become on of the strongest social tools in society. When registering for
premium features on LinkedIn, anyone can receive a free month. You can give it a try and
determine for yourself whether or not you can genuinely use this to your advantage.

There are things to think about before registering, so make your decision on the aspects
you believe will be helpful for your current position.

Additionally, getting premium is advised only after you have mastered Linkedin, have
already created posts, and have optimized connections so you can access more data.

SHOULD YOU GO PREMIUM?

These are the three main features you have access to try for a month for free and then
make a decision based on your needs.

Linked}] Frevium Start my free tria

More InMail credits Unlimited search Whe's Viewed Your Profile

Expand your network Connect with new companies Turn views into opportunities

Contact peers, industry leaders, or potentia

partners with InMail. It's 2.6x more effective than
emails alone,

See what Premium can do for you.

Get one month free. Cancel anytime

7

GRADER




LINKEDIN ACCOUNT

Step by Step Guide

This is how it appears if you are an unlocked as a premium member under the "sales
navigator" tab.

Book of business

Financial activity has been tranding My Current Accounts (0) ~

il 15 baieg mantianad iniha news man than usual

View decision makers [JIEETERETERETITE

All alerts Bookmarked alerts [0)

Sorted by: Relevance v

Filter by:  Accounts  Leads Parsonas
Idant#y laads ihat match your ideal buyer by dafining your parscras.
Gakrial Drhurayev an unsaved lead at Douglas Eliman Aol Estate -
% viwod your protile Swve | (A) (%

Show all 2 parsonas
My pricrity sccounts ©

G  Colduel Bar
B st - 4

i er Reside

As long as you don't disregard your current leads, premium is a go-to option if you need more
leads. Premium will assist you with tools that improve your sales navigation to locate new
leads and organize them, advertise for employment should the need arise, and have access to
more comprehensive information on your contacts if you require additional information from
businesses and individuals.

B sates navIGATOR  Home  Accounts  Leads  Messaging

Bam Leag: Last updated

Aecommendsd Leads (NI EIEED ags o 22Bz23 B Copy
Racantly Acesgited Conrscticns and inMalls LT Tl 'u z APEE2E B Copy ===
N Exmcutives a1 Saved Accounts Siystam genarated Ufm = 12023 B
Caldwel Marwg aurs Hm - 36

rwestors g9 224202

21 Lead List [ A0

HEMAX REGIONALS W A

8rand Partnerships K] (E(Z0T1

Raaltar.com MuCs iKa - 2172020
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In "sales navigator" you can categorize connections and create lists of groups of people or
companies you want to target for advertising or lead generation. You can also creat list of
leads to easily access them afterward.

m SALES NAVIGATOR Home Accounts Leads Messaging
Laad Actount H 21, douglas aliman x Saved searches Personas
applind St all 17 radts
eale 9 Karl D.
= Resident Manager - Bougias Elliman Resl Estabe
. + b 1od §
= mingine

Heather Matthews
Ly bevs + Real Estate Broker - Dowglas ENman Aeal Estate
Paln Besch Bardens. Floskde, Unived Soanes

+ fdalcolm Smart
Real Estate Broker - Dowglas Eliman Acal Estate

Mew York City Metropolitan Area %

Hassau County, New York, United Sta_. X Yanina B

é United Statas | X = S#f Emploved - Douglas Eliman Real Estate
D, T i
] 51 .

Miami, Florida, United States | x

z
H
e

Broakiyn Solia
— Resl Estate Agent  Douglas Sliman Aeal Estate
Larr iz 4 &

Cumane County, Hi Fork

Create lead list

Aargen

Falesy, Florids, Urited Stat. inciug

Sromm County, Mew Yore, L., . L u
M neion e v i ecrizay -l’
Save e

@- Zi-que Hagnod List name

Chad Carroll 2nd

Elliman Top Producers

t ead will be saved in t new list and “My saved lead:

List description
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LEAD RECOMMENDATIONS

LinkedIn even creates a system generated section labeled "recommended leads" for you to
connect with new leads and organized under your lead lists to go refer back to and build

your network and clientele.

Bl SALES NAVIGATOR  Home Accounts  Leads  Messaging

Lead lists

Lead filters

Mame I

Aecommendsd Lends

Racanly Accsnbed Conrsetions and intalls Tl

Hew Dxecutives 3 Saved Accourts
Caldwel Marsgars

Imvestors

<21 Lead List

HEMAY REGIONALS

Brand Parinerships

Leads

i =

Last updated O

4282023 B Copy ===
4281023 B Copy ---
2023 B Coy

Rk

anyzn

A0

A2ARAG20

Lead lists } Recommended Leads
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HOW TO CREATE POSTS

To create a post you can easily click on the Start a Post box and add media you like. You
can add elements from photos, videos, polls, even find experts.

m Q, Search p == = @ 4

Home My Netwark Jobs Messaging  MNotific

Starta
@& Photo D Video Audio event Write article

PREMIUM

post

Alex Montalenti Sort by: Top w

Co-Founder at RealGrader.com
weal Estate Technolos . New posts
ht-e_d| Estate ‘) Coach, ﬂ Olga Zakinova - 1st wen

Sales/Mar E 1, and - _ _ . -
Helping Clients Find Their Dream Homes In New York | Associate Real Esta.

® cm-®
& In this episode, Sam and | dive into the topic of Investor DSCR Loans and how
they can help real estate investors achieve their financial goals.
Impressions of your post M If you're not familiar with DSCR, it stands for Debt Service Coverage | ...see more

Nationa

Who's viewed your profile 266

Go to Sales Navigator

M Myitems

My pages (3)

Real Grader

Page notifications 57

@i-ay ERealty Solution

Page notifications 3

GetSocialBranding.com

- Page notifications 1

/ N/ N
( 2 Alex Montalenti v }‘\ ® Anyone v )

What do you want to talk about?

ok )

=2 D8 - ® Anyone @
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YOUR LINKEDIN ACCOUNT
CHECKLIST

7
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Create About Section

Delete Duplicate Accounts
Expand Your Network

Use Job Search Feature

Use Messaging Feature

Set Up Notifications

Use Home Feature

Update Me-Feature

Use the Edit Buttons

Werite a Personal Summary
Include Details and Additional Sections
Use Work Feature

Use Sales Navigator
Consider a Premium Account
Discover Recommendations

Create Posts




DO YOU WANT HELP?

We have googled over

30,000 AGENTS,
and helped 9,000 agents.




AVOID THE COSTLY MISTAKES

AVERAGE GRADE

30 OUT OF 100

@: Inconsistent social media and

lack of branding

a Broken links and outdated
» information

T —1 Inappropriate or negative
' content

Missing profiles and duplicates
profiles

707 of agents are not optimized
and miss incredible opportunities

x Missed opportunities X No credibility
on social media

Business deals

X No presence
lost

online

/7
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WE DO IT FOR YOU

We Raise Your Grade on 8 Sites

Building a Strong Unified Digital Brand Online

Inital Grade

After Just 30 Days

OLGA ZAKINOVA
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REAL RESULTS

NATIONWIDE PARTNERSHIP

PREFERRED AGENT

APP PARTNER

“Real Grader has worked with all 26 of our sales offices and managers and the results speak
for themselves. They set up and optimize us on 9 different profiles including Google
business, Reaitor.com, zillow, Homes.com, Facebook, Instagram, Linkedin and Youtube.

Since we started with them, our look and feel across all platforms has been elevated and our
SEO is exemplary. With all the money we spent on SEO in the past, we have never received
the results we are currently experiencing.

¥
Their training is outstanding and they truly care about their customers. They now work with

ANN CONROY Elliman nationwide and they are a preferred application partner. We highly recommend
CEO OF ELLIMAN RealGrader and over 400 of our agents now use their service.

LONG ISLAND

2 300% GROWTH ~21000% GROWTH

Douglas |REL| imiéifi
@Doue facebook Instagram

DONNA REARDON EDWARD D’'AMBROSIO BARBARA SCHULTIS

Broker Manager for Douglas Elliman Bayside Senior Executive Manager at Douglas Elliman Senior Executive Manager at Douglas Elliman
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BRIAN JATA JEFFREY BITSIMIS LINA LOPES

Senior Executive Manager at Douglas Elliman Real Estate Agent at Douglas Elliman Top Producing Team at Douglas Elliman
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TAKE THE NEXT STEP

Click on a guide below
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